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Construccion del 
aburrimiento 
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Edad Media 
Siglo XX 
Heidegger 
Siglo XXI 

Aburrimiento positivo 
Propuestas alternas 
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Universidad de La Salle 
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£QUE ES EL ABURRIIUIIEI\JT0? 


E1 


aburrimiento 


t iene 


diferentes 


concepciones, entre ellas se encuentran: 
un estado, un sentimiento, una emocion, 
tension entre extremos, actividad 
fundamental, la puerta a la creatividad. 
Para poder acercarse a una respuesta 
acertada se hace esta historia digital. 










Oontextualizacion 
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E1 aburrimiento 

desde 


aburririse 
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Es aburrido? 


G5 



Lo aburrido es perceptivo, es 
decir que aquello que aburrido 
para uno, quiza no lo es para el 
otro. Es decir que el aburrimiento 
podria venir del interior mas que 

de lo exterior. 















Caracteristicas 

Sociedad y cultura 
en la era digital 

EDAD MEDIA 

Se daba por tener 

SIGLO XX 

Presentacion de 

SIGLO XXI 

la vida resuelta 

aburrimiento permeando 

Nos aburrimos de 

sin ningun 

a toda la sociedad en 

"ser" fuera de la 

inconveniente 

todas las esferas. 

actividad economica 

economico, 

Aquello que aburre 

y social. E1 

exclusivo para las 

clases favorecidas. 

puede ser cualquier 
cosa, depende de la 

persona. 

individuo se aleja 

de si mismo. 
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E1 aburrimiento 
presenta registros 
en la historia de 
la humanidad desde 
la Grecia antigua, 
acercando el 
termino actual a lo 
que entonces se 
conocia como la 
accedia, cuyo 
significado era 
"alejarse de si". 


Introduccion 













Heidegger 


































^Por que nos 
aburrimos? 




Monotonia 


fenerlo todo 




Tiempo 


UVallace Design Inc. 






TIDYIHIG UP 


1G 


a 



GEN XERS 1A/H0 
DECLUTTERING 


DO YEARLY 
ACTIVITIES 







2,349 

sq. ft 


AVERAGE SIZE 
0F A FAMILY 
HOME (20203 


2,080 
sq. ft. 

AVERAGE SIZE 
0F A FAMILY 

HOME (20193 






























Ifl/allace Design Inc. 
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ALBERTO CAMPO BAEZA 

Presentations are tools 
that can be demonstrations. 

KAZUYO SEJIMA 

Presentations are tools 
that can be demonstrations. 

TADAO ANDO 

Presentations are tools 
that can be demonstrations. 
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THE lUlimilUIALIST IUI0 \l EIUIEl\lT 
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Ifl/allace Design Inc. 












CLARITY 

Presentations are tools 


PURPOSE 

Presentations are tools 
TADAO ANDO 


Presentations are tools 


The 

IVIinimalist 
Frame of 

llllind 
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n/III\IIIUIALISIUI: 

REAL-LIFE 

EXAIUIPLES 

Presentations are 
communication tools 
that can be lectures. 




























Famous Minimalist 
Buildings 



OKINAIA/A HOUSE 


Presentations are tools 
that can be lectures. 


EUENDORF HOUSE 


Presentations are tools 
that can be lectures. 


BRUDER CHAPEL 

Presentations are tools 
that can be lectures. 


THE THERME VALS 


Presentations are tools 
that can be lectures. 



























Ifl/allace Design Inc. 
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Virtual 
Tour of a 
Minimalist 
Home 











Architectural 
Style 

Preference 

Presentations are tools. 


Ul/allace Design Inc. 
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Achieving a Minimalist Home 



1. PICK A 
NEUTRAL COLOR. 


2. ÇUALITY 
OVER ÇUANTITY. 


3. HAVE CLEAR, 
OPEN FLOORS. 























History 

of 

llllinimalis 

Design 


1920S: BAUHAUS 
SCHOOL 

Presentations are tools 


1960: MINIMAL 
ART MOVEMENT 

Presentations are tools 


1980S: MEMPHIS 
DESIGN MOVEMENT 


Presentations are tools 








Design 
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HIGH-ÇUALITY 
IUIATERIALS 

Presentations are 
communcation tools. 


ESSEIUTIAL 

FURMITURE 


Presentations are 
communcation tools. 
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FOCAL 

POIIUT 

Presentations are 
communcation tools. 


lUEGATIVE 

SPACE 


Presentations are 
communcation tools. 


Ifl/allace Design Inc. 
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Our Suppliers 


THE l\IAIUIES IfllE TRUST 

Presentations are communication 
tools that can be demonstrations. 
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Follow Us 



FACEBOOK 


TIA/ITTE R 


INSTAGRAM 








Ifl/allace Design Inc. 


The 

llllallace 

Design 

Team 









Contact Us 
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MAILING ADDRESS 

123 Anyvuhere St. , Any City, 
State, Country 12345 

EMAIL ADDRESS 
helloa)reallygreatsite. com 

PHONE NUMBER 
Cl23) 456 7890 


Ifl/allace Design Inc. 









Free 

Resources 

Use these free, 
recolourable icons and 
illustrations in your Oanva 
design. 
















